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Corporate 
Brand Strategy
Laying the foundation for MediaTek’s growth 
across edge to cloud by building world-class 
brand relevance

Rahul Sandil
V P  &  G M ,  

G L O B A L  M A R C O M



Innovation 
Leadership

Enhancing and 
Enriching Life

M A K E  G R E AT  T E C H N O L O G Y  A C C E S S I B L E  T O  E V E R YO N E  
T O  E N H A N C E  A N D  E N R I C H  E V E R Y D AY  L I F E .



Copyright © MediaTek Inc. All rights reserved.3

Dreams, determination
Auler, a 10-year-old from the Mongolian  
grasslands, dreams of a bigger world. 
Technology powered by AI helps her pursue 
her dream of horse racing.

Rural Connections
MediaTek-powered technology is sparking 
imagination, learning, and opportunity for 
Korku children, helping them transform their 
communities.

Turning practice into progress
Where dreams, hard work, and MediaTek-powered 
tech come together to help young Boston Bolts 
players grow, connect, and elevate their game.

Powering what matters most
Facing challenges, embracing new beginnings 
and creating opportunities.

MediaTek. 
Making connections 
that matter.

A group of people sitting at a table

A child riding a horse

A child with a large bowl on her head

A person holding a football ball

B R A N D  U P D A T E

https://www.youtube.com/watch?v=SNuH7ho8cPM
https://www.youtube.com/watch?v=rOPlWg9qFFA
https://www.youtube.com/watch?v=d7OC0Y3_j8E
https://www.youtube.com/watch?v=eHSMQTHH31c
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Strategic 
Growth Pillars

Innovation and 
Technology leadership 
from Edge to Cloud

Real-time inferencing, 
personalization, sensing and 
control

Agentic AI
AI agents, reasoning, MCP 

servers, automated workloads

AI Data Centers

AI Phones, Tablets, PCs, 

IoT Solutions, Automotive

Real-World Users

Cloud AI
Large inference and training for 
foundational models

Edge AI

B R A N D  U P D A T E
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MediaTek Brand Journey
From broad audience awareness to relevance with enterpr ise customers

2014

2018

2025+

B2B2E

B2C

B2B

• Brand awareness
• Improving perception
• Coss business awareness
• Core competencies 
• Premium to flagship

• Brand affinity
• Direct B2B decision makers
• Flagship & new growth 

segments 

• Everyday Genius 
• Low - Mid Tier
• Mass market focused

Tech media & 

tech enthusiast, 
industry analysts, 
retail partners, 

finance and 
business 

CSPs – C and V 

Level decision 
makers
Analysts

Investors

Introduced MediaTek, 

to the world: who we 
are what we do and 
why we do it.

Product validation, closing 

the technology gap, creating 
competitive differentiation,
and improving ​market 

confidence​.

New business focus, flagship 

& technology leadership, 
value-add partnerships, 
creating brand relevance, 

influencing market makers.

Consumer centric 

(broad audience)

A U D I E N C E C U S T O M E R S

T A R G E T  C U S T O M E R S  

( S A M P L E )

CSPs

AI Platforms

B R A N D  U P D A T E
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BRAND FOCUS

P R I O R I T I Z E  
F L A G S H I P  &  H P C

S E G M E N T S

O N E  M E D I A T E K  
E V E R Y W H E R E  
P O S I T I O N I N G

I N N O V A T I O N  &  
T H O U G H T  

L E A D E R S H I P  
C O N T E N T

T A R G E T E D  
E C O - S Y S T E M  

E N G A G E M E N T

Prioritize Marketing 
investments to promote 

high gross margin 
segments.

Position MediaTek’s 
portfolio of solutions –

from edge to cloud.

Create rich “substance-
based” content across all 

channels.

Leverage highly targeted 
MARCOM channels to 

engage ecosystem.

T H I N K  G L O B A L  
A C T  L O C A L

Brand is global.
Execution on regional 

opportunities.

Brand Focus
Strengthen MediaTek’s  relevance as a premium innovation 
leader to dr ive  more share of the industry profi t pool  
and enhance brand re levance with stakeholders 
(Talent, Ecosystem Partners, Customers, Investors)

B R A N D  U P D A T E
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B R A N D  
M O M E N T U M

Global Brand Architecture Evolution

IoT Personal Devices Data Center

Connectivity Display AI Solutions

Compute Platforms

M O B I L E  

E X P E R I E N C E
C O M P U T E  

E X P E R I E N C E

A U T O M O T I V E  

E X P E R I E N C E

Competitive Brand Awareness Growth
Significant gains in brand recognition.

Positive Consumer Perception
Strong brand image, minimal negativity.

Driven By Brand Strategy & Innovation
Results from sustained brand efforts, 
ongoing technology advancements, and 
maturation as a global company.

Positioned for Continued Success
Positive momentum and reputation set
stage for further growth and competitive 

strength in key regions.

B2

B2C

B2B

D I M E N S I T Y

B R A N D  U P D A T E
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M E D I AT E K  B R A N D A S  A  
S T R A T E G I C  G R O W T H  D R I V E R

Marketing and Brand are no longer support 
functions—they are critical engines for business 
transformation.

The Challenge: Perception lags reality
The Opportunity: Bridge the gap
The Mandate: Lead the narrative

Perception does not shift on its own

It's built — deliberately, strategically, and continuously.
That work starts here.

Perception does 
not shift on its 
own. It's built.

B R A N D  U P D A T E
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#2
Fastest

Growing
Semi Brand 

2025
B R A N D  F I N A N C E

#5
Strongest

Semi Brand 
2025

B R A N D  F I N A N C E

#3
Best Taiwan 

Global Brands 
2025

I N T E R B R A N D

Making 
our mark.

Industry Recognized

B R A N D  U P D A T E
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2026 Brand Update
Enters TOP 10 most 
valuable semiconductor 
brands for the f irst time

B R A N D  V A L U E  U P  

13.9%

B R A N D  V A L U E  

$5.7Billion

B R A N D  R A T I N G  2 0 2 6  

AA+

T E C H N O L O G Y  1 0 0  

71/100
G l o b a l l y

B R A N D  U P D A T E



Copyright © MediaTek Inc. All rights reserved.11

M E D I AT E K  C O N S U M E R
B R A N D  A W A R E N E S S  

Data based on biannual Attest Survey of 1,000 Tech Savvy respondents per region with 
95% confidence level, the margin of error is approximately ±3%. 

Consumer tested.

2019 2020 2021 2022 2023 2024 2025

MediaTek 23% 26% 37% 36% 38% 47% 50%

Qualcomm 58% 60% 63% 60% 54% 54% 61%

0%
20%
40%
60%
80%

US
MediaTek Vs. Qualcomm

2019 2020 2021 2022 2023 2024 2025

MediaTek 50% 52% 54% 54% 55% 57% 54%

Qualcomm 47% 46% 45% 43% 43% 46% 44%

0%

20%

40%

60%

India
MediaTek Vs. Qualcomm

2019 2020 2021 2022 2023 2024 2025

MediaTek 69% 63% 69% 71% 73% 76% 81%

Qualcomm 71% 67% 63% 64% 64% 68% 74%

0%

50%

100%

50%
US MediaTek 

Brand Awareness 
(Up from 23% in 2019)

54% Avg.

EU / UK  MediaTek

Brand Awareness
(Up from 50% in 2019)

81%
India MediaTek 

Brand Awareness
(Up from 69% in 2019)

EU / UK (Avg.)
MediaTek Vs. Qualcomm

Includes: UK, FR, DU, SP, IT

B R A N D  U P D A T E
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Data based on biannual Attest Survey of 1,000 Tech Savvy respondents per region 
with 95% confidence level, the margin of error is approximately ±3%. 

Closing the gap.

0%
20%
40%
60%
80%

2020 2021 2022 2023 2024 2025

Snapdragon 52% 55% 50% 49% 54% 71%

Dimensity 36% 42% 38% 36% 39% 54%

US
Dimensity Vs. Snapdragon

54%
US Dimensity

Brand Awareness
(Up from 36.1% in 2020)

0%
20%
40%
60%
80%

2020 2021 2022 2023 2024 2025

Snapdragon 52% 52% 54% 54% 59% 58%

Dimensity 37% 43% 44% 45% 49% 48%

EU / UK (Avg.)
Dimensity Vs. Snapdragon

48%
EU / UK Dimensity

Brand Awareness
(Up from 37% in 2020)

0%

50%

100%

2020 2021 2022 2023 2024 2025

Dimensity 49% 60% 89% 89% 87% 87%

Snapdragon 90% 92% 93% 93% 92% 91%

87%
India Dimensity

Brand Awareness
(Up from 36.8% in 2020)

India
Dimensity Vs. Snapdragon

M E D I AT E K  D I M E N S I T Y  
C O N S U M E R B R A N D  A W A R E N E S S  

B R A N D  U P D A T E
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China.
From follower 
to leader.

65%

60%

27%

32%

8%

8%

MediaTek

Qualcomm

Promoters(9-10) Passives(7-8) Detractors(0-6)

NPS 
Vs. 2025 

Q2

57% +3%

52% +5%

Base=3281

Base=2368

2025 Q3 Brand NPS (Net Promoter Score)

Q2
19

Q2
20

Q1
21

Q1
22

Q1
23

Q1
24

Q1
25

Q2
25

Q3
25

MediaTek 46% 75% 83% 89% 90% 90% 93% 93% 93%

Qualcomm 72% 86% 90% 91% 93% 93% 95% 94% 94%

0%

20%

40%

60%

80%

100%

2025 Q3 Brand Awareness

Q3 2025 Base：2000, All Respondents

93%
China MediaTek 

Brand Awareness 
(Up from 46% in 2019)

S T R O N G  B R A N D  A W A R E N E S S  

B R A N D  U P D A T E
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Customer rated.

D A T A  C E N T E R

Brand 

Image 8.22
Competitors

7.94

C O M P U T E  P L A T F O R M S

9.13
Competitors

9.11
Brand 

Image

2025 Customer Survey – MediaTek Brand Image Strong, 
Growing & Passing Competition

Score: rating from 1 – 10, 10 = "extremely satisfied”

A U T O M O T I V E

7.48
Competitors

8.43

M O B I L E

8.18
Competitors

8.78
Brand 

Image
Brand 

Image

C O N N E C T I V I T Y

8.39
Competitors

8.08

P E R S O N A L  D E V I C E S

9.98
Competitors

7.39Brand 

Image

Brand 

Image

C U S T O M E R  V A L I D AT I O N  
O F  G R O W I N G  B R A N D  V A L U E  
A N D  R E L E V A N C E

B R A N D  U P D A T E
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• MediaTek achieves parity awareness and familiarity with 

established data center incumbents, confirming we are 
already part of the competitive set.

• 41% of decision-makers say they are very or extremely 
likely to consider MediaTek for future data center projects
— outperforming Broadcom (31%) and Marvell (30%).

• Results indicate a halo effect from MediaTek’s corporate 
brand strategy, with trust and perception carrying into the 

data center category.

2025 EETech Data Center Decision Maker Brand Awareness & Perception survey – 500 respondents across top hyperscale data centers.

0%

10%

20%

30%

40%

50%

MediaTek Broadcom Marvell

Very / Extremely Likely to Consider for Future Data Center Projects

B R A N D  A W A R E N E S S

C O N S I D E R A T I O N

Strong brand awareness 
among Data Center 
decision makers.
M e d i a Te k  i s  a l r e a d y  i n  t h e  d a t a  
c e n t e r  c o n v e r s a t i o n

B R A N D  U P D A T E
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2025 Cision One: Industry comments, tone and perception data

4 Key 
Takeaways Enhance & 

Enrich Life

F O C U S  O N  

M I S S I O N

L E A D E R S H I P  

I N  F L A G S H I P  
A N D  H P C

E C O S Y S T E M  

C O L L A B O R A T I O N

O N E  

M E D I A T E K

Edge to Cloud AI 
Accelerator 
Company

B R A N D  U P D A T E
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